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"What it feels like to use the product" refers to what aspects of benefits of products?

functional psychological social experiential

1-

1. 2. 3. 4.

What is called the systematic process of tracking of consumer’s preferences and behaviors and

modifying the product or service offer as much as possible to individual needs and wants?

integrated marketing communications (IMC)

integrated marketing mixes (IMM)  

supplier relationship marketing (SRM)

customer relationship management (CRM)
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1.

2.

3.

4.

Many companies have adopted this broader perspective of IMC. To Adopt is synonymous to ....

to discuss to promote to accept to reject

3-

1. 2. 3. 4.

Which of below viewpoints does belong to proponents of IMC?

IMC is just another management fashion

IMC merely reinvents and renames existing ideas and concepts

The influence of IMC will be transitory

IMC is proving to be a permanent change
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1.

2.

3.

4.

Many consumers are tired of being bombarded with sales messages. This is leading many

marketers to look for alternative ways to communicate with their target audiences. Target

audiences means in Persian :
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1. 2. 3. 4.

Which of  below sentences does refer to one of major characteristics of the marketing revolution? 

A shifting of marketing dollars from modern advertising to other traditional forms of promotion

A movement away from relying on advertising-focused approaches to solve communication

problems

The rapid growth and development of general habits in society

A shift in marketplace power from retailers to manufactures
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2.

3.

4.
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What does "no personal" component mean in the definition of advertising?

There is generally no opportunity for immediate feedback from the message recipient

It reflects the fact that the space or time for an advertising message generally must be bought.

It is cost-effective way to reach special audiences.

It is just a temporary tool to motivate purchase.

7-

1.

2.

3.

4.

Which of below choices is involved in direct marketing? 

magazines telemarketing publicity mass media

8-

1. 2. 3. 4.

Which of below sentences is correct?

Traditional forms of marketing communications such as advertising are two-way in nature.

Interactive media allow for a back-and-forth flow of information.

Kiosk is a kind of mass media.  

Mass media allow users to perform a variety of functions such as receive and alter information and

images.
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1.

2.

3.

4.

Trade-oriented sales promotion is targeted toward marketing intermediaries such as

…………………… .

Suppliers, wholesalers Competitors, distributors, and retailers.

Social groups and retailers. Wholesalers, distributors, and retailers.

10-

1. 2.

3. 4.

Which of below choices does refer to one of the advantages of publicity?

Credibility Sociability Possibility Accessibility 

11-

1. 2. 3. 4.

What is the final element of an organization’s promotional mix?

Advertising  Personal selling

Direct-marketing Public relation 

12-

1. 2.

3. 4.

Companies also must decide how to distribute the total marketing communications budget across

the various promotional-mix elements. To distribute means in Persian ....
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1. 2. 3. 4.

5 از 2صفحه    94-1393نيمسال دوم       1010/101034820 



كارشناسي ارشد

عنــوان درس

كد درس/رشته تحصيلي

سري سوال تستي) : دقيقه(زمان آزمون تستي: تعداد سواالت  تشريحيتشريحي

����� ���	, ����� ���	)���� ������,(����� ���	  MBA

� �� ���� �� :::

:

:

: :

  ���� ������ ) ������� ,( ���� ������)� !�" # ���� 	�� ,( ���� ������ , $ �%�&%'������� MBA �%%'��&

$ ,  �(�) 	�� ������) ���� 	��$*+ ,-� �(�) 	�� , �(�) 	�� ������)���� 	�� ,( �(�) 	�� ������)./0+ ,-� �(�) 	�� ),

�(�) 	�� ������$�+�� �������%%'��1

1394/04/03

10:30

What does internal analysis does assess?

It assesses relevant areas involving the firm's product/service offering and the firm itself.  

It assesses relevant areas involving the competitors' product/service offering and the firm itself.  

It assesses relevant areas involving the suppliers' product/service offering and the firm itself.   

It assesses relevant areas involving the distributors' product/service offering and the firm itself

14-

1.

2.

3.

4.

When we pay attention to this question" What social factors might influence the purchase

decision?", actually what kind of external analysis is used?

Competitive Analysis Environmental Analysis  

Customer Analysis Strategic Analysis   

15-

1. 2.

3. 4.

Marketing objectives are often stated in terms of …….. .

Sales, market share or profitability

Market growth, stock value,  profitability

Market share, stock share and cost reduction

Cost reduction, market share and profitability

16-

1.

2.

3.

4.

What does media strategy involve?  

It determines the basic appeal.

It determines which communication channels will be used.

It determines the message the advertiser wishes to convey to the target audience.

It determines which communication tactics will be applied.

17-

1.

2.

3.

4.

Which kind of organizational plans does serve a guide for specific marketing programs and

policies?

Strategic marketing plan Tactical marketing plan

Mid-term marketing plan Operational marketing plan

18-

1. 2.

3. 4.

What are the ways of achieving a competitive advantage for a firm?  

Continuous feedback from market Planning best marketing strategy

Offering new products Lowest production costs

19-

1. 2.

3. 4.
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"To segment the market" means :

To search the market To analyze the market

To break the market into districts To make command on the market 

20-

1. 2.

3. 4.

What is second step in target marketing process?

Identifying markets with unfulfilled needs Positioning one’s product or service

Segmenting the market Targeting specific segments

21-

1. 2.

3. 4.

Which kind of segmentations may still be the most common method of segmenting markets?

Demographic Segmentation Geographic Segmentation

Psychographic Segmentation Behavioristic Segmentation

22-

1. 2.

3. 4.

Which of below strategies is used when a firm want to select one segment and attempts to

capture a large share of this market ?

Undifferentiated marketing Differentiated marketing

Concentrated marketing Integrated marketing

23-

1. 2.

3. 4.

Which of below choices is considered as the most important factor in establishing a brand in the

marketplace?  

market research market positioning

market segmentation market nature

24-

1. 2.

3. 4.

Marketers attempt to identify salient attributes (those that are important to consumers and the

basis for making a purchase decision). Salient attributes means in Persian..........
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1. 2. 3. 4.

Which of below choices is called reseller?

Broker Producer Supplier Marketer

26-

1. 2. 3. 4.

Which kind of below promotional strategies does try to push the product through the channels of

distribution by aggressively selling and promoting the item to the resellers, or trade?

Niche strategy Focus strategy Pull strategy Push strategy

27-

1. 2. 3. 4.
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Which of below approaches does represent the lowest level of international commitment in

entering international markets?

Exporting Contracting

Joint Venture Direct Investments

28-

1. 2.

3. 4.

What kind of below delivery terms does necessarily cover "insurance"? 

FOB CIF EX-WORK FCA

29-

1. 2. 3. 4.

Market opportunities are areas where there are favorable demand trends, where the company

believes customer needs and opportunities are not being satisfied, and where it can compete

effectively. Opportunity is apposite of :

potential threat power Strength

30-

1. 2. 3. 4.
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